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Ob6paluaemcs kK BaM B cBSI3u ¢ npoBeaeHneM onpoca B paMkax EBponeickoro CounasbHOro
UccnepoBaHus. B OcToHMM vccnegoBaHUe NpOBOAUTLCS B YETBEPTHIN pa3. Pe3ynbTaTbl UCCEA0BaHUS
UCMONb3YIOTCS /11 HAayYHOW paboTbl U ANS NPUHATUS PELLEHWUI Ha rocyAdapCTBEHHOM ypoBHe. B 2010-2011
rogax NpoBeAeHNE UCCNefoBaHNs B SCTOHMM OpraHn3yeT TapTyCKuii YHUBEPCUTET B COTPYAHUYECTBE C
uccnepoBaTenbckor pupmon GfK. Bonpockl CCneaoBaHUS KacatoTcs YOeXAeHU U PasHbIX XXM3HEHHBIX
TeM xwuTenen cTpaHbl. EBponeiickoe CoumanbHoe MccnenoBaHue npoBoanTLCS OAHOBPEMEHHO B 30
cTpaHax (B T.4. 60NbLIMHCTBO rocyAapcTB - YneHoB EBpocoto3a, Poccms u T.4.) M 3TO €AMHCTBEHHOE
nccneaoBaHWe METOLOM OMpoca, KOTOPOMY B SCTOHUM MPUCBOEH YPOBEHb FOCYAAaPCTBEHHOM BaXXKHOCTU. B
EBpone 310 nccneaoBaHme npoBoautbes ¢ 2002 roga. C pesynbTaTamMu EBponeiickoro CouuanbHoro
UccnepoBaHus npeablaymx NeT MOXXHO 03HAaKOMMUTBLCS MO 3/1EKTPOHHOMY agpecy: www.sh.ut.ee/365092
(3cToHCKME) 1 www.europeansocialsurvey.org (MeXxxayHapoaHble).

Bbl nonanm B Bbi6opky EBponeiickoro CoumansHoro ViccnepoBaHust U3 permctpa NoCTOSIHHBIX XXUTenen
SCTOHMM C NMOMOLLbIO METOAA CITyYaliHOM BbIGOPKK. B BbIGOPKY SCTOHMM npuBredyeHsl 6onee 300 Yenosek,
B BO3pacTe cTtaplue 15 net. Bawwm oTBeTbl 0TO6paXkaloT MHEHME BCEX MOXOXMX C BaMu XMBYLUMX B DCTOHMU
noaen, nosToMy Balle yyacTve B MCCneaoBaHMM O4YeHb BaXkHO. 1o MexayHapoAHbLIM MPaBuiaM HUKTO He
MOXeT Bac 3aMeHUTb.

Onpoc HaunHaeTca 15 okTa6ps 2010 n npogomkuntcsa Ao aHeaps 2011. Ero nposeayT MHTEPBbLIOEPDI
¢upmbl GfK, npowealwme B paMmkax NpoekTa creunanbHoe obyyeHue. Y Bcex MHTEpBbIOEpOB eCTb
yanocTtoeepeHue GfK. OTBeyaTb Ha BOMPOCHI HE CNOXHO, OTBETUTb MOXHO KaK Ha 3CTOHCKOM, TaK U Ha
pycckoM a3bike. Onpoc 3aHuMaeT oT 1 go 1,5 vacos. OTBETHI aHanM3npyoTCs ToNbKo B 0606L1eHHOM Buae
N He Ha OAHOM 3Tare He CBA3bIBAOTCA C Balwmmm NMYHBIMKW AaHHBIMUA.

Mo okoOH4YaHUM onpoca Mexay BCeMM OTBETMBLUMMMK, OyAeT pa3birpaHa NOAapoOYHas KapTovka Ha
cymmy B 100 EBpo (=1566 KpoH).

[ononHUTeNbHY0 MHGOPMaLMIO O MPOBEAEHMM OMPOCca MOXHO MOYYUTb Y KOOpAMHATOpa nonesbiX paboT
GfK Mapu BabpuT (Ten. 6221813; 3-noyta: mari.vabrit@gfk.com). MpocumM coobLumTb €il, N0 BO3MOXKHOCTMH,
CBOW KOHTaKTHbIV TenedoH, Mo KOTOPOMY MOXHO AOroBOPUTLCS O NOAXOAsLIEM BaM BpemMeHM onpoca, a
Takke 06 M3MEHMBLUMXCA KOHTAKTHbIX AaHHbIX UK ecnv Bbl, No kKakoi-nnmbo npuunHe, B 6nvkalilee
BpPEMS HE CMOXETE y4yacTBoBaTb B onpoce. O Hay4yHol 6a3e EBponelickoro CoumanbHoro MccnenoBaHmst
MOXHO Y3HaTb Y DCTOHCKOrO koopaMHaTopa 13 TapTyckoro YHuBepcuTeTa Mape AliHcaap (Ten. 7375936,
3-noyTa: mare.ainsaar@ut.ee).

UTtobbl 3CTOHCKME AaHHbIE BblfIM Ha MEXAYHAapPOAHOM YPOBHE AOCTOBEPHBLIMM, OYEHb BaXKHO, YTOOLI B
orpoce y4acTBOBasM BCe NI0aM, nonaslumne B BbIGOpPKY. Mbl o4eHb 6narogapHbl Bam 3a coTpyaHMYecTBo.
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3cToHckuin dunman GfK Custom Research Baltic Eesti siBnsieTcst yacTblo MexayHapoAHOro MCCneaoBaTenbekoro koHcepHa GfK,
KOTOPbIii 0cHoBanu B ¢ 1934 roay. MnaBHas koHTopa GfK HaxoauTbes B FepManuu. A66pusuaTypa GfK Ha aHIIMIACKOM Si3BKE 3HAUUT
‘Growth from Knowledge’(pocT 3a CYET 3HaHuM).
www.gfk.ee, www.gfk.com
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